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1. Write short notes on the following :

(a) Company positioning (5 marks)

(b) Corporate Communication (5 marks)

(c) Media relations  (5 marks)

(d) Crisis Management (5 marks)

(e) List and explain any five values that should guide a Public Relations Practitioner  
(10

marks)

2. (a)   You have been hired by a Corporate Company to do a strategy for a relaunch. Describe
the four phases that you would follow in the strategic planning (8 marks)

(b) With relevant examples, illustrate the four types of publics under all issue publics 
(12

marks)

3. (a)  Explain any four principles that a Public Relations practitioner can follow in goal setting 

(8 marks)

    (b)  Give the difference between proactive and reactive public relations (4 marks)

   (c)  You are a Public Relations Practitioner who has been hired by a real estate Company to
create awareness. Explain your target publics and the communication tactics that you would use 

(10 marks)

4. (a) Explain six reasons why a Public Relations Practitioner can use formative research 
(12

marks)

     (b) For each of the following, give two reasons:

(i) Identifying Publics (2 marks)

(ii) Analyzing the Organization (2 marks)

( c) Mention any two of the three persuasive appeals described by Aristotle (2 marks)

5. (a) Describe six values of planning for a Public Relations programme (12 marks)

(b) Using four examples,  demonstrate how technology has impacted Public  Relations
Programs (8 marks)


