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Section A: COMPULSORY
Question 1

a. Define the following terms-

i.  Strategy (2marks)
ii.  Tactic (2 marks)
iii.  Media relations (2marks)
b. State six reasons for using evaluative research (6marks)

c. Describe four roles of public relations strategy in achieving overall organisation
objectives (4 marks)

d. For each of the following, give two reasons:

1. Identifying publics (2marks)
ii. Analysing the organisation (2 marks)
e. Explain five benefits of integrated marketing communication (5 marks)
f. Describe five values of planning for Public relations programs (Smarks)

Section B: Answer any two questions.

Question 2
a) Discuss any two components of public relations strategy (10 marks)
b) Explain five advantages of using advertising as a tool for integrated marketing
communication. (10 marks)
Question 3

a) As a PR practitioner, explain any three objectives for strategic planning (6 marks )

b) Discuss two types of sponsorships and use examples to support your answer (8marks )

c) Distinguish between proactive and reactive public relations (6marks)
Question 4

a) Assume you are the Public Relations practitioner and you are running a Public
Relations campaign for a real estate company to create awareness. Explain your target
publics, and the communication tactics you would use. (12 marks)

b) Explain four benefits of wusing interpersonal communication and mediated

communication in strategic planning. (8 marks)
Question 5
a) Explain three contributions of relationship marketing to achieving the overall
organisation objectives. (6émarks)
b) Describe three characteristics of e- communications (6 marks)
c) Discuss any two e- communication techniques. (8marks)



